Accenture Agrees to Acquire Mackevision, a Leading
Producer of Computer-Generated Imagery and Immersive Content
Award-winning visual effects team for “Game of Thrones” to break new ground for Accenture
Interactive’s content practice by adding 3D visualization, animation and visual effects capabilities
STUTTGART; January 10, 2018 – Accenture (NYSE: ACN) has entered into an agreement to
acquire Germany-based Mackevision, a leading global producer of 3D-enabled and immersive
product content. The acquisition will add state-of-the-art visualization capabilities to Accenture
Interactive’s digital services portfolio – strengthening its ability to create compelling, nextgeneration customer experiences and industrial, extended reality applications.The acquisition is
subject to customary closing conditions. Financial terms of the transaction are not being
disclosed.
Mackevision’s creation, visualization and production services are used for online product
configurators, digital and print catalogues, virtual showrooms, point-of-sale kiosks, augmented
and virtual reality experiences, as well as broadcast video and feature films. Mackevision has
developed a differentiated ability to leverage engineering data to construct ‘digital twins’ of
complex physical products. By applying the latest techniques in CGI, visual effects and AR/VR,
Mackevision can generate nearly any type of visual content from these twins – effectively turning
engineering data into truly immersive product experiences and virtual applications. This highlyspecialized approach has the potential to transform product design as well as fuel the next
generation of consumer experiences.
The ability to create digital imagery of the highest quality based on ‘digital twins’ is key to
Accenture’s vision of delivering a broader set of services around smart, connected products,
platforms and business models to a wide range of industries, including automotive, industrial
equipment, consumer goods and retail.
Founded in 1994, Mackevision has a team of more than 500 employees and is headquartered in
Stuttgart, Germany, with offices in Munich and Hamburg as well as in the United States, United
Kingdom, China, South Korea and Japan.
Mackevision has earned international acclaim for its work on the HBO Series “Game of Thrones”
– for which it was awarded an Emmy for Outstanding Visual Effects. The company’s high-end
creative and visual effects capability is especially relevant in the growing field of extended reality,
where life-like models and environments are considered critical to creating fully-immersive
experiences.
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“This is truly a one-of-a-kind opportunity for us,” said Jamie Posnanski, global content practice
lead, Accenture Interactive. “Mackevision has a deep roster of highly-relevant creative and
technical talent in emergent capabilities, and operates with mature offerings on a global scale. It’s
rare to find this combination in the market. We are highly impressed by the quality of the work,
innovation, leadership, culture and, of course, talent on the Mackevision team, and we are excited
for what our combined capabilities can mean for clients.”
“Mackevision’s capabilities will add a whole new dimension of content innovation to our portfolio
of services,” added Brian Whipple, head of Accenture Interactive. “The ‘digital twin’ concept has
massive implications not only from a scaled media production and marketing standpoint, but also
for our broader vision of helping clients render the most compelling experiences possible.”
With clients including Audi, BMW, FCA (Fiat Chrysler Automobiles), Hyundai, Jaguar, Land
Rover, Mercedes-Benz, Porsche, Mackevision has achieved its most notable success in the
automotive industry – where CGI-based and ‘digital twin’ visualization has experienced some of
the earliest adoption.
“Mackevision is delighted to become part of the Accenture family,” said Mackevision CEO Armin
Pohl. “With our more than 20 years’ experience in 3D visualization, our visionary technology and
our efficient Single-Source Publishing (SSP) approach, we create relevant, inspiring product and
brand experiences with lasting impact. We have moved from being a content provider to providing
relevant end-to-end solutions for our clients, and we’re looking forward to collaborating on
creating meaningful client experiences on a global scale under Accenture Interactive.”
Accenture is an early leader in the burgeoning AR/VR services market, having delivered
consumer and enterprise experiences for clients such as BMW and Jeep over the past several
years, and recently launched the Accenture Extended Reality (XR) practice. The acquisition of
Mackevision will help Accenture significantly accelerate its ability to envision, create and operate
XR solutions at scale for its clients and help drive the future of the XR market which, according to
industry analyst firm IDC, is predicted to rise to $162 billion by 2020.*
About Accenture
Accenture is a leading global professional services company, providing a broad range of services
and solutions in strategy, consulting, digital, technology and operations. Combining unmatched
experience and specialized skills across more than 40 industries and all business functions –
underpinned by the world’s largest delivery network – Accenture works at the intersection of
business and technology to help clients improve their performance and create sustainable value
for their stakeholders. With approximately 435,000 people serving clients in more than 120
countries, Accenture drives innovation to improve the way the world works and lives. Visit us
at www.accenture.com.
Accenture Interactive helps the world’s leading brands transform their customer experiences
across the entire customer journey. Through our connected offerings in design, marketing,
content and commerce, we create new ways to win in today’s experience-led economy.
Accenture Interactive is ranked the world’s largest digital agency in the latest Ad Age Agency
Report. To learn more, follow us @accentureACTIVE and visit www.accentureinteractive.com.
Forward-Looking Statements
Except for the historical information and discussions contained herein, statements in this news
release may constitute forward-looking statements within the meaning of the Private Securities
Litigation Reform Act of 1995. Words such as “may,” “will,” “should,” “likely,” “anticipates,”
“expects,” “intends,” “plans,” “projects,” “believes,” “estimates,” “positioned,” “outlook” and similar
expressions are used to identify these forward-looking statements. These statements involve a

number of risks, uncertainties and other factors that could cause actual results to differ materially
from those expressed or implied. These include, without limitation, risks that: Accenture and
Mackevision will not be able to close the transaction in the time period anticipated, or at all, which
is dependent on the parties’ ability to satisfy certain closing conditions; the transaction might not
achieve the anticipated benefits for Accenture; Accenture’s results of operations could be
adversely affected by volatile, negative or uncertain economic and political conditions and the
effects of these conditions on the company’s clients’ businesses and levels of business activity;
Accenture’s business depends on generating and maintaining ongoing, profitable client demand
for the company’s services and solutions including through the adaptation and expansion of its
services and solutions in response to ongoing changes in technology and offerings, and a
significant reduction in such demand or an inability to respond to the changing technological
environment could materially affect the company’s results of operations; if Accenture is unable to
keep its supply of skills and resources in balance with client demand around the world and attract
and retain professionals with strong leadership skills, the company’s business, the utilization rate
of the company’s professionals and the company’s results of operations may be materially
adversely affected; Accenture could have liability or Accenture’s reputation could be damaged if
the company fails to protect client and/or company data from security breaches or cyberattacks;
the markets in which Accenture operates are highly competitive, and Accenture might not be able
to compete effectively; Accenture’s profitability could materially suffer if the company is unable to
obtain favorable pricing for its services and solutions, if the company is unable to remain
competitive, if its cost-management strategies are unsuccessful or if it experiences delivery
inefficiencies; changes in Accenture’s level of taxes, as well as audits, investigations and tax
proceedings, or changes in tax laws or in their interpretation or enforcement, could have a
material adverse effect on the company’s effective tax rate, results of operations, cash flows and
financial condition; Accenture’s results of operations could be materially adversely affected by
fluctuations in foreign currency exchange rates; Accenture’s business could be materially
adversely affected if the company incurs legal liability; Accenture’s work with government clients
exposes the company to additional risks inherent in the government contracting environment;
Accenture might not be successful at identifying, acquiring, investing in or integrating businesses,
entering into joint ventures or divesting businesses; Accenture’s global delivery capability is
concentrated in India and the Philippines, which may expose it to operational risks; as a result of
Accenture’s geographically diverse operations and its growth strategy to continue geographic
expansion, the company is more susceptible to certain risks; adverse changes to Accenture’s
relationships with key alliance partners or in the business of its key alliance partners could
adversely affect the company’s results of operations; if Accenture is unable to protect its
intellectual property rights or if Accenture’s services or solutions infringe upon the intellectual
property rights of others or the company loses its ability to utilize the intellectual property of
others, its business could be adversely affected; Accenture’s ability to attract and retain business
and employees may depend on its reputation in the marketplace; if Accenture is unable to
manage the organizational challenges associated with its size, the company might be unable to
achieve its business objectives; any changes to the estimates and assumptions that Accenture
makes in connection with the preparation of its consolidated financial statements could adversely
affect its financial results; many of Accenture’s contracts include payments that link some of its
fees to the attainment of performance or business targets and/or require the company to meet
specific service levels, which could increase the variability of the company’s revenues and impact
its margins; Accenture’s results of operations and share price could be adversely affected if it is
unable to maintain effective internal controls; Accenture might be unable to access additional
capital on favorable terms or at all and if the company raises equity capital, it may dilute its
shareholders’ ownership interest in the company; Accenture may be subject to criticism and
negative publicity related to its incorporation in Ireland; as well as the risks, uncertainties and
other factors discussed under the “Risk Factors” heading in Accenture plc’s most recent annual
report on Form 10-K and other documents filed with or furnished to the Securities and Exchange
Commission. Statements in this news release speak only as of the date they were made, and

Accenture undertakes no duty to update any forward-looking statements made in this news
release or to conform such statements to actual results or changes in Accenture’s expectations.

###
*Source: IDC Worldwide Semi Annual Augmented and Virtual Reality Spending Guide
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